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Chapter 10
A Comparative Study for Development

(Global Entrepreneurship Monitor : GEM)

A comparative study for development (Global Entrepreneurship Monitor: GEM) was 

conducted with the objective of studying the status and evaluating the degree of Thailand’s 

entrepreneurship, attitudes, attentiveness and participation of population in terms of  

entrepreneurial activities, classified by group and region. In addition, the purpose was to 

study the supportive surrounding factors of the growth of entrepreneurs, guidelines for 

defining policy and measures supporting the development of an entrepreneurial society, 

and the creation of a new generation of quality entrepreneurs. A comparative study of the 

entrepreneurship activities of Thailand from 2013 to 2014 and a comparative study of 12 

GEM member countries across the world: Philippines, Vietnam, Malaysia, Indonesia, China, 

Singapore, South Korea, Taiwan, Poland, Germany, the United Kingdom and the United 

States provided the substantial detail presented below: 

Entrepreneurship Activities of Thailand 2014
The rate of Total Early-stage Entrepreneurship Activity (TEA) in 2014 (19.2%) tended 

to increase from 2013 (17.7%). The rate owner-manager firms older than 3.5 years in 2014 

(28.6%) also had a tendency to rise slightly from 2013 (28.0%). The upturn of those rates 

was a result of greater interest and alertness in becoming entrepreneurs among the public 

of Thailand.
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 Figure 10.1 Entrepreneurship Activities 2014

Note : The percentage rate of entrepreneurship activities from the raw data of the Global Entrepreneurship Monitor (GEM) Project 
 in 2014

A Comparative Study on the Entrepreneurship Activities of Thailand in 2013 
to other Countries 

A comparative study on the entrepreneurship activities of Thailand in 2013 to other 

major countries showed that Thailand had the highest proportion of businesses operating 

over 3.5 years totalling 28.0% of the overall sample group, more than Vietnam (16.4%), and 

China (11.0%) ranked second and third respectively. Nonetheless, there were only a few 

countries with a higher proportion of entrepreneurs in the process of establishing a new 

business (nascent entrepreneurs) and of entrepreneurs owning businesses less than 3.5 

years (young entrepreneurs) than Thailand. The ranking of countries according to the  

period of entrepreneurship is summed up below.

Concept Development

Red=Data as of 2014 (data in the parenthesis was of 2013 and 2012 respectively)

Firm Birth Establishment

Potential  
Entrepreneurs

22.7%
(23.5%, 23.0%)

Nascent  
Entrepreneurs

6.3%
(7.9%, 8.7%)

Total Early - Stage Entrepreneurship Activity : TEA 

19.2% (17.7%, 18.9%)

Owner-manager 
Firms less than 

3.5 years old

13.8%
(10.6%, 11.3%)

Owner-manager 
Firms greater 
than 3.5 years 

old
28.6%

(28.0%, 29.7%)
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Women and Thai Entrepreneurship
According to a study in 2014, it was found that the proportion of men in Total Early-stage 

Entrepreneurship Activity (TEA) in Thailand outnumbered women at the rate of 22.0%  

compared to 16.5%.

Moreover, when taking into account the proportion of entrepreneurs running a business 

for over 3.5 years (EB), it was revealed that men had a higher proportion of EB than women 

at 30.3% compared to 25.8%.

Regarding attitudes towards entrepreneurship classified by gender in Thailand in 2014, 

the female sample group had greater fear of failure in doing business, had opinions regarding 

the status of entrepreneurship, and received more attention from the media than men. Fear 

of failure in doing business for females was 10.4% higher than that of men. As regards attitudes 

in other aspects such as opportunities doing business, entrepreneurial skills, entrepreneurial 

network, good career choice, social status, and equality of standard of living, the percentages 

were higher for men than women overall. 

In addition, consideration of the attitudes towards female entrepreneurs in Thailand 

reveals that women had opportunities and were accepted in Thai society in operating  

businesses as entrepreneurs as indicated by the summary of attitudes towards female  

entrepreneurs in Thailand.

A Comparative Study on Nascent Entrepreneurs and Established Business Owners
According to a comparative study on nascent entrepreneurs and established  

business owners, the issues of note can be summed up as follows :
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 Table 10.1 A Comparative Study on Nascent Entrepreneurs and  

  Established Business Owners

Nascent Entrepreneurs Established Business Owners 

A small proportion of entrepreneurs (19.0%) had novel products 

and services new to the market. 

A small proportion of entrepreneurs (13.0%) had novel products 

and services new to the market.

Most entrepreneurs preferred selling the same products and 

services as other businesses in the market (48.4%) and only 

a few businesses tried to avoid competition in the market by 

searching for new groups of clients (8.0%). 

Most entrepreneurs preferred selling the same products and 

service as other businesses in the market (66.0%) and only 

a few businesses tried to avoid competition in the market 

by searching for new groups of clients (6.8%).

Almost all entrepreneurs (87.2%) preferred operating the 

business in the country with no focus on the foreign market.

Almost all entrepreneurs (90.3%) preferred operating the 

business in the country with no focus on the foreign market.

Most entrepreneurs (75.8%) established businesses because of 

good opportunities rather than necessity. 

Most entrepreneurs (58.9%) established businesses because of 

good opportunities rather than necessity.

Most entrepreneurs set up their businesses in order more to 

increase income (54%) than to become financially independent 

(37.5%). 

Most entrepreneurs set up their business in order more to 

become financially independent (50.6%) than to increase income 

(33.1%).

Most businesses (58.0%) were solely owned with neither 

employment nor likeliness of employment in the future (42.0%).

Most businesses (63.2%) were solely owned and there was no 

trend toward employment in the future (57.6%). 

Most entrepreneurs (29.0%) estimated that the main income 

of business would be derived from the sales of products and 

services among friends/families. 

Most entrepreneurs (29.7%) expected that the main income of 

business would be derived from friends/families.

Over half of entrepreneurs (59.7%) did not like to use the 

internet for business operations. 

Most entrepreneurs (86.5%) did not like to use the internet for 

business operations. 

Most entrepreneurs in the process of setting up a business did 

not have family members with experience of running businesses 

(61.2%).

Most entrepreneurs in the process of setting up a business did 

not have family members with experience of running businesses 

(56.0%).

Most entrepreneurs preferred to operate businesses in their 

residential domains (69.3%).

Most entrepreneurs preferred to operate businesses in their 

residential domains (67.0%).

Most businesses were not registered with the Ministry of 

Commerce (76.8%).

Most businesses were registered with the Ministry 

of Commerce (97.4%).

Differences between Business Operations of Small and Medium Enterprises in 
Thailand 

Comparing the sample group of small and medium enterprises in Thailand, the issues 

can be summarized as follows :
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 Table 10.2 Business Operations of Small and Medium Enterprises

Small Enterprise Medium Enterprise

19.2% of small enterprises were registered with the 
Department of Business Development, the Ministry of 
Commerce. 

44.6% of medium enterprises were registered with the 
Department of Business Development, the Ministry of 
Commerce.

38.4% of small enterprises were aware of the Office of Small 
and Medium Enterprises Promotion (OSMEP) as the agency 
providing assistance or support of business operations. 

67.5% of medium enterprises were aware of the Office of 
Small and Medium Enterprises Promotion (OSMEP) as the 
agency providing assistance or support of business 
operations.

38.1% of small enterprises had the foundation of family 
members with experience as business initiators or in 
self-employed business. 

60.0% of medium enterprises had the foundation of family 
members with experience as business initiators or in 
self-employed business.

A sample group of small enterprises was of the opinion that 
entrepreneurship and establishment of new businesses were 
good career choices desired by most people to a greater 
degree than the sample group of medium enterprises.

A sample group of medium enterprises was of the opinion that 
in Thailand people always obtain information regarding the 
story behind successful business establishment from the 
media (media attention) to a greater degree than the sample 
group of small enterprises.

Most owners of small enterprises completed primary and 
secondary education. 

Most owners of medium enterprises completed higher 
education (Bachelor’s and Master’s Degree). 

Only 12.8% of small enterprises used the internet for selling 
products and services for business. 

58.1% of medium enterprises used the internet for selling 
products and services for business. 

Capacity of Entrepreneurial Society in Thailand
According to the in-depth interviews with the country’s experts as concerns the capacity 

of the entrepreneurship society of Thailand, Thailand has the following supporting benefits to 

the operation of small businesses in terms of 1.) Financial support : The country’s SMEs gain 

more interest from the financial organizations and commercial banks, 2.) Government policy : 

At present, entrepreneurs receive more support from the government sector in the aspects of 

tax and access to other support, and 3.) Access to information and business network : The 

government highlights the storage of a business database and provides support for businesses 

both domestically and internationally. 
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Furthermore, Thailand has the following related factors beneficial to the expansion from 

small to medium-sized businesses in the areas of 1.) Financial support : SME entrepreneurs 

are able to gain access to various sources of capital in addition to financial loans, and receive 

more financial support from commercial banks due to fiercer competition in the market,  

2.) The opening of the market : Consumers in provinces tend to have higher purchasing  

power and higher acceptance of innovation and new products in the country than other  

countries, 3.) Access to the information and business network : The ability to create business 

relations between entrepreneurs with competency in continuing business with a strong network 

of entrepreneurs in the future. 

Obstacles Affecting the Development of Entrepreneurship in Thailand 
From the in-depth interviews with the experts in the country as regards factors  

hindering the development of Thailand’s entrepreneurship society, it was revealed that  

1.) Financial support is still a major obstacle for Thai entrepreneurs. Although nowadays 

there is more financial support offered by commercial banks, such help is not adequate 

due to the conditions of approval still lacking flexibility. 2) The opening of the market : 

Although consumers in the country are opened-minded toward new products and services, 

small entrepreneurs in Thailand are still incapable of competing freely in the market since 

they are kept out from trading by large competitors. 3) Government policy still lacks  

integration among government agencies, coupled with political insecurity that affects the 

discontinuity of projects. Entrepreneurs, therefore, cannot trust government policy for  

long-term periods. 

As concerns the factors hindering business expansion from small to medium size, 

the major ones are 1.) Financial support : The majority of financial institutions tend to provide 

loans to large and medium enterprises over small enterprises. 2.) Entrepreneurial skill and 

competency : Since most small entrepreneurs do not have the skill in business management, 

their businesses cannot be expanded efficiently. 3.) The opening of the market : Still being 

kept out from trading by large competitors, both domestic and international.
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Suggestions and Promoting Measures to Strengthen the Entrepreneurship Society 
of Thailand in the Future

The suggestions and promotion measures to strengthen the entrepreneurship society 

of Thailand in the future presented here were compiled from the suggestions derived from the 

opinions of experts participating in in-depth interviews, and synthesized by prioritizing the 

viewpoints of experts. The first most important advice relates to the education and training 

factor, the second is financial support, and the third is the policy development of the government 

sector, of which the details were presented below:

1. Education and Training Factor

 1.1 Including the incubation of the entrepreneurial spirit programme since primary  

  level.

 1.2 Creating the necessary attitude and skills for becoming entrepreneurs.

2. Financial Support

 2.1 Developing guidelines for the release of loan of financial institutions

3. Government Policy

 3.1 Highlighting government policy in promoting entrepreneurs by category 

  or region. 

 3.2  Focusing on putting government policy into practice.

Suggestions and Measures for Expanding from Small to Medium Businesses in 
Thailand 

Compiling the suggestions derived from the opinions of experts given in  in-depth  

interviews, the most important factors as concerns business expansion from small to medium 

size in Thailand is financial support, the second is the enhancement of skills and the  

competency of entrepreneurs, and the third is the development of government policy with the 

details given below:
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1. Financial Support

 1.1 Increasing the number of capital sources and dissemination of capital.

2. Enhancement of Skill and Competency of Entrepreneurs

 2.1 Strengthening managerial skills.

3. Development of Government Policy

 3.1 Government policy specifically promoting the expansion of the businesses of  

  small entrepreneurs. 


